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China is the largest consumer market in the world. China will import about $10 trillion of goods and services in the next five
years. Sichuan is the largest and the most potential province for the import commodity consumer market in western China.
Chengdu is the business and logistics center of western China.

China (Sichuan) Imported Commodity Fair (SICF) is the professional trade platform for the foreign commaodity to western China.
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EXHIBITS

Fashion & Feature Products:Household articles, arts & crafts, souvenirs, clothing, cosmetics, gems & jewelries etc.

Food and Beverage:Wine and spirits, unique food, snacks and beverages, etc.

Consumer Electronics:Audio and video electronics, mobile terminal, computers, electric health-care devices and accessories,
automotive electronics, the digital camera and the components, digital game devices and systems, education and
entertainment products and technologies, etc.

Outdoor Sport Equipments:Equipment and supplies for camping, driving, cycling, skiing, hiking, mountaineering and fishing, etc.
Top Brand Products:World famous top brand fashion products, including the clothing, gems & jewelries, bags, shoes and hats,
cosmetics, etc.

Service Trade:Products and institutions of overseas services, such as international economic and trade and investment

services, financial services, migration and overseas education services, etc.
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EVENTS

Theme Days Activities:to launch economic and trade,investment and culture promotion activities

for the participating countries or regions.

Products Promotion workshop:to carry out typical products,technologies and the services
interactive activities for exhibiters.

B2B Workshop:to organize professional buyers to negotiate and communicate with the exhibitors.
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BOOTH PRICE

Area A Standard booth: USD1500/9m? (3m*3m) Raw space: USD150/m? (Mini. space of 36m?).
Area B Standard booth: USD1200/9m? (3m*3m) Raw space: USD120/m? (Mini. space of 36m?).
Area C Standard booth: USD1000/9m? (3m*3m) Raw space: USD100/m? (Mini. space of 36m?).
Notes :

The size of the standard booth is 3m*3m*2.5m.
The standard booth will be equipped with 3(or 2) panels, 2 spot lights, 2 chairs, 1 table and 1 (or 2) fascia board.
The raw space does not include any equipment, the exhibitors need to design and build the booth by themselves,

and the payment is not included in the booth fee.
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BREAR CONTACT
AL PO)1|E EFRRE el Organized by: Sichuan Provincial International Exhibition Center
M db: PO REBH B EE36S Address: No. 36, Shuxing Street West, Chengdu, Sichuan,

PRC PC:610036.
Contact: Mr. Tang Youjun, Mr. Li Yunbo Ms. Jia Leilei
Tel: +86-28-68909155 68909154 68909161

Eg 1E: +86-28-68909155 68909154 68909161

& H: +86-28-68909159 Fax: +86-28-68909159
HI #8: alex_tang1976@163. com lyb77@126. com E-mail:alex_tang1976@163.com Ilyb77@126.com
annab17@vip.qq.com anna617@vip.qq.com
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For more information,
please pay attention to the official website of SICF: www.westimportfair.com. Wechat ID: 2729256307 @qqg.com
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